




Recruitment Insights & Employer Branding Specialist
Job Description


	Job Title:
	Recruitment Insights & Branding Specialist

	Reports to:
	Head of Recruitment 



	Job Description:

	
The Recruitment Insights and Branding Specialist is key within the Recruitment Team and part of the wider People Team. The People Team are accountable for the delivery of all elements of HR including Recruitment, Compliance, Employee Relations and Employee Engagement.

The Recruitment Insights & Branding Specialist plays a key role in improving hiring performance through data, insight, and strong employer branding. This role combines analytical expertise with a customer-focused mindset, working closely with Recruitment, Marketing, and Account Management teams to drive attraction strategies, improve candidate experience, and support informed hiring decisions.

Our vision is Creating Meaningful Lives Together, Excellence in Every Detail, and our values are Caring, Supportive, Honest, Respectful and Accountable. In this role, you will ensure these values are reflected in our recruitment practices and employer branding, helping to deliver a respectful, transparent and positive experience for candidates and stakeholders alike.
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	Job Description:

	
Recruitment Insights & Analytics
· Analyse recruitment data including application volumes, time to hire metrics, source effectiveness, and conversion rates across the hiring funnel
· Produce regular reports, dashboards, and insights for Recruitment leadership and key internal stakeholders
· Identify trends, risks, and opportunities to improve recruitment performance and efficiency for all hiring managers
· Translate data into clear, actionable insights for a variety of audiences
· Support continuous improvement of recruitment processes through evidence-based recommendations


Employer Branding & Talent Attraction
· Drive and develop the employer brand in line with company values and business objectives
· Work closely with the Marketing team to deliver engaging careers content pages and recruitment campaigns 
· Ensure consistent employer brand messaging across job adverts, careers pages, and social platforms
· Monitor, evaluate and strategically improve company reviews on platforms such as Indeed & Glassdoor
· Champion candidate experience across all recruitment touchpoints


Stakeholder & Customer Engagement
· Partner closely with Account Managers and Suppliers to provide recruitment insights and market intelligence
· Act as a trusted advisor to internal stakeholders, supporting recruitment planning and decision-making
· Balance business needs with candidate expectations to deliver a high-quality recruitment service
· Build strong, consistent relationships across Recruitment, Marketing, and the wider business teams




	Person Specification:

	Experience
	Essential / Desirable
	Assessment

	Strong analytical skills with experience working with recruitment, people, or performance data
	E
	Application / Interview 

	Confidence producing reports and insights using tools such as Excel, ATS platforms, or BI tools
	E
	Application / Interview

	Experience or strong interest in employer branding, recruitment marketing, or talent attraction
	E
	Application / Interview

	Ability to communicate insights clearly and influence stakeholders at different levels
	E
	Interview 

	Customer-focused mindset with excellent relationship-building skills
	E
	Interview 

	Experience working cross-functionally with Marketing or Account Management teams

	D
	Application / Interview

	

	Our Values – I am fully committed to being:
· Caring
· Supportive
· Honest
· Respectful
· Accountable



	Agreement:

	
Employee Signature:
	
	
Date:
	

	
Manager Signature
	
	
Date:
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